
LoopM� Consum�r Sn�pshot:
R�t�il
LoopMe surveyed 5,336 UK consumers from 3-13 September 2024 
to understand sentiment regarding shopping during the golden 
quarter. We also analysed the type of items consumers are likely to 
buy during the sales/run up to Christmas and whether 
sales/discounts increase purchase intent.

14%
of consumers are planning on shopping during Black 
Friday and Boxing Day.

39%
consumers are likely to buy or will consider buying luxury 
goods during the sales/run up to Christmas.

Custom �udi�nc� s��m�nts �r� �v�il�bl� includin�:

Ar� you lik�ly to purch�s� � gift for som�on� during th� 
s�l�s/run up to Christm�s?

Do s�l�s/discounts m�k� you w�nt to purch�s� mor�?

Ar� you lik�ly to shop in-stor� or onlin�?
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Ar� you lik�ly to buy �ny luxury goods during 
th� s�l�s/run up to Christm�s?

Do you pl�n on shopping during �ith�r of th� 
upcoming s�l� p�riods?

Wh�t it�ms �r� you lik�ly to buy during th� s�l�s/run up to Christm�s?

26%
in-store

48%
both

26%
online

48%
of consumers are likely to purchase a gift for 
someone during the sales/run up to Christmas. 

48%
of consumers are likely to shop online and in-store.

1 in 2
consumers feel that sales/discounts make them want 
to purchase more.
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Puttin� th� consum�r �t th� h��rt of �v�ry c�mp�i�n
For more information, contact your local sales rep or solutions@loopm�.com
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Consumers are equally likely to shop online (26%) as 
they are in-store (26%).

23%
of consumers are likely to buy a fragrance and 
cosmetics during the sales and run up to Christmas.

1 in 5
of consumers are likely to buy apparel and footwear.


